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DIGITAL MARKETING EXECUTIVE
Strong leader who consistently takes the most challenging projects, builds exceptional teams, and drives significant ROI. Recent results include a 300%+ increase in lead generation, a 69% boost to sales figures and a 270% rise in organic search traffic.
Managed teams of up to 56 and controlled annual budget of $35M+.
Areas of expertise include:

	· Strategic Planning
	· Budget Management
	· Web Analytics

	· SEO/SEM 
	· Blogging & Podcasts
	· Market Research

	· Landing Page Optimization
	· Site Design & Coding
	· CRM Integration

	· Project Management Methodology 
	· E-Mail Marketing
	· Team Building/Training


PROFESSIONAL EXPERIENCE
CLICKBOUND, New York, NY (Full service marketing agency)
2002 – Present 

SVP of Digital Marketing (2009–Present)
Promoted to build new department with accountability for web analytics, lead generation/landing page design, social media strategy, multivariate testing, email marketing, blogging, and podcasting. Currently lead team of 18 and manage annual project billings of approximately $5M with client base of 80+ small to mid-size businesses.
· Built team from the ground up and began to generate revenue within 9 months by providing SEO and marketing services to existing clients as well as to other agencies.

· Established proprietary approaches to social media management, web analytics, mobile marketing and content marketing; designed compelling pitch presentation that converted 65% of existing agency clients to one or more of the new services.

Selected client projects: 

· Closed major deal worth hundreds of thousands of dollars to the agency and delivered a 317% increase in leads through integrated online marketing strategy.
· Drove 69% increase in online sales for automotive client after leading cross-functional team to assess and revamp website. Client was able to reduce marketing costs 47% as a result of this success.

· Increased conversion rates 3x for e-commerce website after leading complete redesign of landing pages in line with current best practice thinking.
· Achieved page 1 Google rankings for several clients within only 6 months and increased organic search traffic by an average of 270%.
Director of Web Production & Internet Marketing (2002–2009)
Recruited to turn around under-performing web production team. Accountable for improving performance, reducing errors and driving revenue gains. Managed clients’ marketing plans, developed strategies to optimize results and improve ROI. Led team of 56 and $35M budget.
· Reengineered all production processes including new project management and QA procedures.

· Improved quality while cutting production costs 22% through implementation of a new standards-based CSS methodology. Eliminated internal barriers by integrating design, production and SEO.
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VP of Web Production (Continued)
Selected client projects: 

· Grew 2009 sales 22% for fashion retailer despite economic collapse by revamping e-commerce site and web marketing strategy. 
· Attracted $1.5M in additional projects after leading completion of successful web project for major Internet retailer. 
· Led design and creation of proprietary content management system for leading news organization, making it possible for journalists and editors to post stories to the web for the first time.
HARING designs
2002 

Internet Director
· Increased lead generation 41% within 90 days, with 32% improvement in conversion rates, by developing integrated online and offline strategy for construction supply company. 

· Positioned technology firm as industry thought leader through new website featuring in-demand white papers and a newsletter that grew to 9,000 subscribers within 8 months.
TRONCO
2001–2002 

Web Developer

· Boosted client retention rates 17% and cut annual outsourcing costs 35% by designing and implementing state-of-the-art network infrastructure.
· Improved client service and project management by redesigning company’s website to integrate client portal with in-house project management system.
Technical skills

Programming: XHTML/HTML; CSS; RSS; Regular Expressions; MS SQL; MySQL; PHP; XML; ActionScript; JavaScript; ColdFusion (CFML).

Operating Systems: Windows (Vista, XP, 2000, Server 2000/2003) Linux (Ubuntu, CentOS)
Software: MS Project; Adobe CS3/ CS2; DreamWeaver; Photoshop; Illustrator; Fireworks; Flash; Acrobat; 3D Studio Max; Enterprise Manager; Server Management Studio; Microsoft: IIS, DNS, Exchange, SQL 2000, SQL 2005 System Administration.

CMS, Blogs and Forums:  Joomla; Typo3; Drupal; tWiki; WordPress; ExpressionEngine; MovableType; Blogger; Serendipity; b2evolution; FuseTalk; phpBB; vBulletin; FireBoard; Simple Machine.

Email marketing/CRM Integration: SalesForce.com; OpenLeads; ConstantContact; Responsys.
Web Analytics: Omniture; ClickTale; ClickTracks; Google Analytics; Web Trends.
Internet advertising: Google AdWords; Yahoo! Search Marketing; Live Search Advertising; Ask;  TextLinkAds; Federated Media; DoubleClick; b5media.

education & training

BS, Computer Science, MIT, Cambridge, MA (2000)

Google Certified Professional | Yahoo Certified Search Ambassador
